
The Value of Traditional Versus New 
Media 
 

In today's world, where the internet plays a crucial role, it's easy for authors and their 

publicists to get caught up in the excitement about websites, blogs, social media, and 

video platforms. While digital tools are incredibly effective for supporting book 

marketing services, they are not the only elements essential for a successful marketing 

strategy. If you take a closer look at online content, you'll notice that much of it is 

repurposed from traditional media like television, radio, newspapers, and magazines. The 

connection gives traditional outlets a broader influence than they might seem to have at 

first glance.  

Although we live in a digital age, legacy media still holds value for book publicity. The 

most effective marketing campaigns blend coverage earned from traditional outlets with a 

strong online presence. This hybrid approach maximizes the opportunities to promote both 

the book and its author, which is crucial given the competitive nature of the marketplace. 

Authors increasingly rely on professional book promoters to connect with potential 

readers and pique their interest in a book. Modern book marketing is becoming 

increasingly complex, demanding attention across various sectors to create buzz.  

While many authors dream of going viral, the reality is that few achieve it. However, 

numerous authors still find success and sell impressive quantities of books through more 

traditional means. Additionally, many media outlets now maintain websites that 

complement their traditional methods, whether that be TV, newspapers, or radio. It means 

that gaining an interview or feature article often leads to further exposure on the outlet's 

website, allowing for a multi-dimensional publicity strategy to reache a broader audience. 

One of the benefits the internet brings is extending the lifespan of stories and features.  

In the past, a show or news segment might air just once or occasionally in reruns before 

fading into obscurity. Today, however, content shared online can remain indefinitely, 

allowing some books that may not have been immediate bestsellers to accumulate 

consistent sales over time. This longevity can enable authors and publishers to enjoy 

profits and royalties for many years. Nevertheless, while a solid online presence is 

essential—complete with a website and social media profiles—overlooking traditional 

media is rarely a good strategy. A balanced approach with digital and conventional 

promotional efforts is best. 
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